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What was the brand ？
Creation of the value with the luxury which is not expensive
SHOKO KATO
キーワード
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ブランドとは何だったのか ― 109 ―― 108 ―
(465)
他者との関係性―横並び志向・差別化・個別化―」





Mason, R. (1998), The Economics of Conspicuous Con︲
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